Collective Promotion
for the Dutch Book

The story of the fish and
two ping pong balls
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Small fish in the ocean survive
by swimming together
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Every member of the book trade
Isasmall fish
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Small fish in the ocean of the economy

the ocean of marketing
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CPNB 1s aschool of small fish

By working together the Dutch
book trade sells more books
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Money for books:

and not for DVD nr 23
or computer gamenr 17
or the latest model 1Pod
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One example:
June. Month of Crime Books
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Print run gift book = parameter succes






June. Month of Crime Books
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Another example:

books as gifts



In the Netherlands
people spent 4 billion euro
buying gifts



Market share of books



Market share of books today

8%

92%




Market share of books tomorrow

1% 8%

91%




market share gift market + 1%

rise book market 8%



Advertising approach:

Etching books in the mind
of people who do not know
what to give (or ask)



An intensive radio campaign



A campaign, made by comedians, that has
become ‘arunning gag’



Costs?
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Results
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THE END

Thank you for your attention

h.kraima@cpnb.nl



